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PHARMING PARTIES 

Time Magazine is reporting that “pharming parties” 
are a new trend among adolescents. 
 

At “pharming parties,” young people bring 
medicines from home and trade them with each 
other in order to get high. Pills and medications used 
by teens or found in the family medicine cabinet are 
brought to parties in homes when parents are gone. 
 

Oftentimes the medicine is left over and adults don’t 
know that it is missing. The term “pharming” is an 
abbreviation for the word “pharmaceuticals.” The 
pills are often taken with alcohol. Many of the 
adolescents at “pharming parties” are poly-drug 
users, meaning that they also abuse alcohol and 
other drugs.  

(Continued on Page 2) 

MARIJUANA GEAR FOR SALE  
AT THE MALL 
 

The marijuana gear 
pictured at the right is 
now being sold at 
Spencer’s at Oakview 
Mall and at Westroads 
Mall. The display is 
located near the center 
of each store at 
children’s eye level. 
 

Among the items for 
sale are boxer shorts 
with a marijuana-leaf 
motif, fabric Hawaiian 
leis made of simulated marijuana leaves, ice cube 
trays in the shape of marijuana leaves, water bottles 
with a marijuana-leaf design, and much more. 
 

“While Spencer’s has long held a reputation for 
outrageous inventory, this display is promoting and 
normalizing the use of an illegal drug, and Spencer’s 
has gone too far,” states Susie Dugan, PRIDE-Omaha, 
Inc. Executive Director.  
 

“If parents are to have any success raising drug-free 
children, they need the support of the community,” 
says Dugan. “Businesses are a part of the community, 
and we should expect their help in our fight for drug-
free children.”  
 

Ms. Dugan urges mall customers to join PRIDE-
Omaha, Inc. in asking Spencer’s and local mall 
managers to return to a more family-friendly 
atmosphere, minus the pro-marijuana promotions.  
 

Please contact Spencer’s at: 
 

Steven Silverstein 
President and CEO 
Spencer’s  
6826 Black Horse Pike 
Egg Harbor Township, NJ  08234 
800-321-2497 
 

(Continued on Page 2) 

OVER TWENTY-SEVEN YEARS OF WORKING TO KEEP CHILDREN SAFE AND DRUG FREE 
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PHARMING PARTIES 
 
(Continued from Page 1) 
 

Among the most prized trades are painkillers such as 
Oxycontin and Vicodin or antianxiety medicines 
such as Valium or Xanax.  Attention deficit disorder 
drugs such as Ritalin and Adderall also have special 
value. 
 

The abuse of prescription 
drugs has risen sharply in 
recent years. Columbia 
University’s National Center 
on Addiction and Substance 
Abuse reports that 2.3 
million teens ages 12 to 17 
took legal drugs illegally in 
2003. That is three times the 
number reported in 1992. 
 

Parents and other adults are urged to know what is 
in their medicine cabinets. Monitor the numbers in 
each container. Remove all prescriptions that are no 
longer being used.  ² 

~ Time Magazine, July 26, 2005 

 

MARIJUANA GEAR FOR SALE 
AT THE MALL 
 
(Continued from Page 1) 
 

Please contact the following to voice your concerns: 
 

Sasha Shepard, General Manager 
Oakview Mall 
3001 South 144 Street 
Omaha, NE 68144 
330-3332 
 
Jim Sadler, General Manager 
Westroads Mall 
10000 California Street, Suite 1221 
Omaha, NE 68114 
393-3107  ² 

MUCH TO LEARN ABOUT METH 
 

The public is invited to a free program, 
Meth: The Silent Killer, explaining the 
methamphetamine problem in the Omaha 
metropolitan area. Omaha Police Officer 
Chuck Matson will conduct the presentation 
at the DC West High School, 401 South Pine 
Street, Valley, Nebraska, on Wednesday, 
September 28, 2005, at 7 p.m. 
 

Officer Matson is an energetic speaker 
whose programs are packed with 
information that is easy to understand. ²  

TOOLS FOR PARENTS TO HELP 
SCREEN ENTERTAINMENT 
 

Two years ago, this newsletter informed parents 
about a website called Screen It. This site, 
www.screenit.com/index1.html, helps parents 
screen their children’s movies for objectionable 
content, including the glamorization of drugs. 
 

Besides Screen It, there is now another site which is 
also helpful for parents. Common Sense Media, 
www.comonsensemedia.org, not only reviews 
movies, but also reviews television shows, games, 
music, websites, and books. 

Parents are provided with descriptions of the 
entertainment involved. The website also rates the 
age-appropriateness of content with ratings for sex, 
violence, language, and message.  
 

The website notes that it is “designed for people who 
are busy being parents or educators and need a 
resource they can turn to for guidance.”  ² 

MARIJUANA NOT FILLING 
AMERICAN PRISONS 
 

Young people often repeat the drug culture’s claim 
that our prisons are filled unjustly with people 
whose only crime is marijuana possession.  
 

A new report from the Office of National Drug 
Control Policy sets the record straight. Figures for 
state and national prisons indicate that the 
overwhelming majority of prisoners jailed for 
marijuana-related crimes are for trafficking the 
drug. Some convicted of marijuana possession had 
pleaded down from trafficking charges. At the 
federal level, only 2.3% received convictions for 
simple possession in 2001. Of those numbers, only 
63 people actually served time behind bars.  ² 
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LINCOLN SMOKING BAN NOT 
HURTING BUSINESS 
 

The Nebraska Department of Revenue released the 
first look at how the smoking ban in the city of 
Lincoln is affecting business, and the news appears 
to be good. 
 

Figures show a 2% increase 
in business in the first 
quarter of 2005. The 
s tat is t ics  re f lect  a 
comparison of first quarter 
tax receipts from 2005 to 
the first quarter of 2004. 
The city’s smoking ban took 
effect on January 1, 2005. 
 

The Department of Revenue cautioned that the 2% 
figure is not a solid indicator, but health officials in 
Lincoln said that it is at least a sign that the smoking 
ban is not hurting business. 
 

“The fact that revenue isn’t down, I think, is a very 
positive thing for the rest of the year,” said Bruce 
Dart, Director of the Lincoln-Lancaster County 
Health Department. 
 

Both sides of the issue state that the best measure 
will be the tax receipt reports after one full year.  ² 
 

~ www.theomahachannel.com/news/4783653/detail.html 
~ www.msnbc.msn.com/id/8746671/ 

SCOTLAND VOTES TO GO 
SMOKEFREE 
 

Scotland has become the first part of the United 
Kingdom to adopt smoke-free workplace legislation.   
 

By a vote of 97 to 17, the Scottish Parliament voted 
to require all bars, restaurants, offices, cafes, and 
clubs to go smokefree on March 26, 2006. All indoor 
forms of public transportation will also become  
smokefree at that time. 
 

Scotland joins a growing list of nations that have 
gone smokefree, including: Bhutan, India, Ireland, 
Italy, Montenegro, Norway, New Zealand, Malta, 
Serbia, Sweden, Thailand, and Uganda. 
 

Scottish Health Minister Andy Kerr said that this 
action was the most important piece of public health 
legislation in a generation. He added, “It shows how 
Scotland can lead the UK… This is a proud day for 
many people and I am personally proud to be a part of 
it on this historic day in the Scottish Parliament.”  ² 
 

~ http://news.bbc.co.uk/1/hi/scotland/4635029.stm 
~ JoeCherner-announce: 7/28/05 

ALCOHOL PROMOTION ITEMS 
CAN PREDICT TEEN DRINKING 
 

A study by the Dartmouth Medical School finds that 
adolescents who own alcohol promotional items 
(APIs), such as t-shirts, caps, backpacks, and other 
paraphernalia, are one and one-half times more 
likely to drink than their peers. 
 

The study was released at the annual meeting of the 
Pediatric Academic Societies. Researchers studied 
2,406 middle school students starting in 1999, with 
follow-up studies one year later and two years later. 
 

While admitting that further study is needed, lead 
study author Auden C. McClure, M.D. noted that, “It 
is clear that alcohol promotional items are prevalent 
among young adolescents and that ownership is 
associated with early initiation of alcohol use.” 
 

More than $1 billion is spent on alcohol advertising 
and marketing each year. This figure includes 
television, magazines, billboards, and promotional 
items. 
 

The recently released 
study recommends 
that the alcohol 
industry abandon 
the practice of 
distributing such 
promotional items. 
The tobacco industry 
no longer distributes 
promotional items. 
Terms of the Master Settlement Agreement between 
the states and the tobacco industry provide a strong 
legal agreement prohibiting the tobacco industry 
from distributing promotional items. 
 

Dr. McClure also adds, “…we hope this new evidence 
will prompt discussions to discourage parents from 
allowing APIs in their homes and to encourage 
schools to restrict APIs from being worn there.”  ² 

 

~ www.newswise.com/articles/view/511374/ 
News Release from the Pediatric Academic Societies, 5/17/05 

 

 

“It is clear that alcohol promotional items are 
prevalent among young adolescents and that 
ownership is associated with early initiation of 
alcohol use.” 
 

~ Lead study author, Auden C. McClure, M.D. 
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“DUST OFF” KILLS 14-YEAR-OLD 
SON OF POLICE OFFICER 
 

An e-mail message from East Cleveland (Ohio) 
Policeman Jeff Williams has circulated on the 
Internet around the world since April, 2005. The e-
mail describes how Williams’ son died from inhaling 
Dust Off, the compressed air cleaner for computers. 
 

Officer Williams poignantly relates how he 
innocently bought and used the Dust Off. He had no 
idea that the product could be a toxic and deadly 
lure for his son. 
 

Williams warned parents about how this particular 
inhalant contains air and also a propellant that can 
freeze tissue. Kyle and his friends had talked about 
how they thought the can just contained air and 
couldn’t hurt them. 
 

Dust Off  has many legitimate 
uses. However, parents 
should know that the 
propellant (difluoroethane) 
is a refrigerant, a heavy gas. 
When it is inhaled, it fills the 
lungs and pushes oxygen 
out. It decreases the oxygen 
to the brain and to the heart. 
 

Many have questioned the authenticity of Officer 
Williams’ e-mail. He has since appeared on several 
television shows to re-affirm the truth of his son’s 
story. 
 

Since the story of Kyle Williams’ death, other deaths 
related to this product have come to light. Among 
others who have died because of Dust Off : 
 

� In September 2001, 19-year-old Austin Purser in 
Valdez, Alaska. 

� In January 2004, 18-year-old Kristian Roggio of 
Brooklyn, New York, was killed when her vehicle 
was struck by a vehicle driven by a man who had 
been huffing Dust-Off when his car crossed the 
yellow lines and crashed head-on into her car. 

� In August 2004, a car crash killed three teens in 
Sacramento, California. A can of Dust Off was 
found in the car. 

 

Parents should warn young people about the 
dangers of all inhalants. Death can come the first 
time or any time they are used. To read Officer 
Williams’ story of his son Kyle’s death, go to any of 
the following websites: 
 

~ www.snopes.com/toxins/dustoff.asp 
~ www.hoax-slayer.com/dust-off-warning.html 
~www.breakthechain.org/exclusives/dustoff.html  ² 

NOW IS THE TIME TO INITIATE 
OR REJUVENATE SAFE HOMES 
 

With the start of the new school year, now is a good 
time to initiate or rejuvenate the SAFE Homes 
Parent Networks at your child’s school or among 
the parents of your children’s friends. 
 

SAFE Homes is a no-
cost,  pledge-based 
program that encourages 
parents to supervise 
their children’s activities 
and to network with 
other parents to assure 
that children’s activities 
are safe and drug free. 
 

Parents sign a pledge to actively supervise all 
gatherings of youth on their property. Parents also 
pledge not to allow the possession or use of alcohol, 
tobacco, marijuana, or other drugs in their home or 
on their property. Parents are encouraged to know 
where their children are, whom they are with, what 
they are doing, and when they will return home. 
SAFE Homes’ parents network with other parents. 
They call ahead to assure that social activities will be 
actively supervised, safe, and drug free. 
 

SAFE Homes can be implemented at the community 
level. Parents can easily organize a school- or faith-
based SAFE Homes “Community” Network. 
Pledge forms are distributed to all families. The 
signed pledges are compiled and names and contact 
information are published in a directory. Parents are 
encouraged to use the directory to always call ahead 
to check out social plans for their children. 
 

The SAFE Homes “Parent Circle” Network 
can be activated along with the community network 
or can be used as a stand-alone parent network. 
Parents are encouraged to prepare a list of their 
children’s closest friends. They then contact the 
parents of these friends and invite them to a 
gathering at their home where all can share  
concerns about the pressures their children face. The 
parents agree to band together to set clear 
expectations and consequences for their children.  
Parents commit to communicating regularly with 
each other to create positive parent peer pressure. 
 

PRIDE-Omaha, Inc. is a national leader in the SAFE 
Homes Parent Network. We have parent and 
leader guides and will train anyone interested in 
starting either type of parent network. 
 

For more information on the SAFE Homes 
Parent Networks call us at 402-397-3309 or visit 
us on the web at www.pride.org.  ² 

 

 



PRIDE-Omaha, Inc. Newsletter ~ September/October, 2005 Page 5 

PTA CONVENTION FEATURED 
LEGALIZATION ADVOCATE 
 

The National PTA Convention this year featured 
Marsha Rosenbaum, pro-legalization advocate 
talking on the topic of teens and drugs. This is the 
second year that Ms. Rosenbaum spoke to the 
national convention. 
 

Drug prevention advocates 
from across the country have 
written to Ms. Anna 
Weselak, President of the 
National PTA. The letters of 
protest have noted that Ms. 
Rosenbaum is the Director of 
the San Francisco office of 
the Drug Policy Alliance, one 
of the largest pro-drug 
organizations in the country. 
This group works to normalize and legalize the use 
of marijuana and other illicit drugs. 
 

Ms. Rosenbaum is also the director of the Drug 
Policy Alliance’s “Safety First” project that stresses 
that children are going to experiment with drugs 
anyway, so they should be taught how to use drugs 
responsibly. Ms. Rosenbaum also wrote the epilogue 
for the pro-marijuana children’s book, It’s Just a 
Plant. That book’s target audience is eight-year-olds. 
 

The letters being sent to the National PTA are 
stressing the importance of the “no use” message 
when it comes to children and drugs. This 
abstinence-based approach, when supported and 
enforced by all who touch children’s lives, is the only 
proven, effective drug prevention strategy. 
 

If you would like to send a letter to the National PTA 
urging them to re-join the parent movement to 
prevent drug use by utilizing qualified drug 
prevention speakers, write to: 
 

 Ms. Anna Weselak, President 
 National PTA 
 541 North Fairbanks Court, Suite 1300 
 Chicago, Illinois 60611-3396 
 

If you would like talking points for your letter, please 
contact PRIDE-Omaha, Inc. at 402-397-3309.  ² 

TOP MARIJUANA SEED 
DISTRIBUTOR ARRESTED 
 

Marc Emery, Canada’s most prominent pro-
marijuana activist, was arrested July 29, 2005, for 
selling marijuana seeds over the Internet. He faces 
the possibility of life in prison in the United States. 
 

The Royal Canadian Mounted Police and the Halifax 
Police Department arrested Emery after an eighteen-
month investigation. The United States immediately 
sought to extradite Emery to this country to stand 
trial. 
 

Emery has boasted of earning $3 million annually 
from the sale of marijuana seeds over the Internet. 
He claimed to be the largest distributor of marijuana 
seeds in the world. 
 

The U.S. Drug Enforcement Administration (DEA) 
traced Emery’s seeds to illegal growing operations 
across the United States. An estimated 75% of his 
seeds were transported to America.  
 

“The tentacles of the Marc Emery criminal 
enterprise reached out across North America to 
include all 50 United States and Canada,” said 
Special Agent Rodney G. Benson of the DEA. “Mr. 
Emery utilized the Internet to sell his marijuana 
seeds throughout this country to customers, no 
matter their age.” 
 

Emery is also the leader of the 
British Columbia Marijuana 
Party. He has been active in the  
movement to legalize and 
promote marijuana. Emery has 
been arrested eleven other 
times on marijuana-related 
charges. 
 

Canadian enforcement of marijuana laws is more 
lenient than in the United States. The extradition 
process for Emery will be vigorously pursued by the 
United States. Assistant U.S. Attorney Jeff Sullivan 
stated, “Marijuana is not a benign drug. There are 
more kids in treatment for addiction to marijuana 
than for all other illegal drugs combined.”  ² 
 

~ DEA news release, 7/29/05 
 ~ www.cannabisnews.com, 7/30/05 

This publication is funded in part by the 
 

Manota E. Simon 
Foundation 

 

“Marijuana is not a benign drug. There are more 
kids in treatment for addiction to marijuana 
than for all other illegal drugs combined.” 
 

~ Assistant U.S. Attorney Jeff Sullivan 
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grip 

2005 T-Shirt Design 
 

This year’s Red Ribbon Drug Prevention t-shirt, 
shown below, was designed by Ms. Ariel Wert, Burke 
High School graduating senior. Ariel will attend 
Creighton University this fall.  ² 

2005 Red Ribbon 

Drug Prevention Campaign 

think 

feel 

run 
dance 

clap 

YOU CAN TALK BACK TO THE 
ALCOHOL INDUSTRY 
 

The alcohol industry has pledged to run only 
responsible, tasteful advertising and promotions. 
The industry spends billions of dollars annually so 
that we will see alcohol ads everywhere—TV, radio, 
billboards, magazines, concerts, sports arenas, and 
more.  
 

It is mostly a one-way conversation—they talk and 
we listen. The industry sometimes ignores the fact 
that theirs is a product with potentially harmful 
effects, especially for adolescents. 
 

The Marin Institute now provides a way that the 
public can fight back when ads are aimed at youth. 
Go to www.marininstitute.org/talkback/index.htm. 
Report any ad that crosses the line.  ² 

RED RIBBON OFFERS WAYS TO GET 
INVOLVED IN DRUG PREVENTION 
 

October is Red Ribbon Drug Prevention 
Month in our community. The Kick-Off Walk & 
Rally will be held Saturday, September 24th, from 1  
to 4 p.m. at the Elmwood Park Pavilion. 
 

All individuals and organizations concerned about 
drug prevention should get involved in the Kick-Off 
or in other activities throughout October. 
 

The Kick-Off will feature free t-shirts, games, music, 
food, prizes, contests, information booths, and fun 
for children and families. Youth groups are 
encouraged to sponsor a booth, game, or activity for 
younger children. 
 

Other activities throughout October can include: 
� parades 
� poster contests 
� educational programs 
� decorating buildings with Red Ribbons 

 

Red Ribbons can be used to decorate: 
� classrooms 
� buildings 
� fences 
� windows 
� offices 

 

All activities are meant to remind our community 
that drugs are having a devastating effect on 
children and families, but there is much hope when 
we all work together for a drug-free community.  ² 

RESOURCES 
 

The following new resources have been added to 
the PRIDE-Omaha, Inc. Resource Center for 
reference and loan: 
 

“Pouring It On: How Beer Marketers Flood Sports TV 
with Reckless Invitations for our Children to Drink…
and How to Stop Them” This booklet is from The 
Campaign for Alcohol-Free Sports TV. 
 

“Take a Kid to a Game Beer: How the NCAA Recruits 
Kids for the Beer Market” This booklet reports on the 
NCAA’s active recruiting of youth as sports fans and 
participants. Problems arise since the NCAA helps deliver 
these audiences to the beer companies through lucrative 
contracts with the alcohol industry. 
 

“Solutions to Community Alcohol Problems: A 
Roadmap for Environmental Prevention” This new book 
from the Marin Institute is an action guide for communities 
wanting to address alcohol problems. The public can order a 
free copy by logging on to www.marininstitute.org/roadmap/
index.htm.  ² 
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2005 RED RIBBON 
DRUG PREVENTION CAMPAIGN 

KICK-OFF WALK & RALLY 

REGISTRATION 
(Please print clearly) 

 
NAME       E-MAIL 
 
ORGANIZATION/BUSINESS 
 
ADDRESS 
 
CITY        STATE   ZIP 
 
PHONE   DAY    EVENING    FAX 

 

I’ve Got Better Things 
To Do Than Drugs! 

Please check each blank that applies to your participation plans. 
 
 

_____ Yes! DISPLAY ~ Our organization/group will provide a drug prevention display table/booth for the 
Red Ribbon Drug Prevention Campaign Walk and Rally at Elmwood Park near the Pavilion, 1 p.m. to 4 
p.m., Saturday, September 24, 2005. Please send me more information.   

 
_____ Yes! GAMES ~ Our youth organization/group will provide and supervise a fun game or activity for 

young children at the Red Ribbon Drug Prevention Campaign Walk and Rally at Elmwood Park near the 
Pavilion, 1 p.m. to 4 p.m., Saturday, September 24, 2005. Please send me more information.   

 
_____ Yes! WALK ~ Our organization/group (i.e., drill team, band, swing choir, clowns, club, ball team, 

Boy/Girl Scout troop, gymnastics team, youth group, day-care center, etc.) is interested in participating 
in the Kick-Off Walk and Rally at 1 p.m. beginning at Elmwood Park near the Pavilion, Saturday, 
September 24, 2005. Please send me more information.   

 
_____ Yes! VOLUNTEER ~ I/we/our organization would like to volunteer to work at the Red Ribbon Drug 

Prevention Walk and Rally on September 24, 2005. Please send me more information. 
 
_____ Yes! OTHER ACTIVITY ~ Our organization is planning special activities to promote the 2005 Red 

Ribbon Drug Prevention Campaign Month. I have written a brief description of this activity on a 
separate sheet of paper, and would like the Red Ribbon Committee to publicize our event. 

 
_____ No! DONATION ~ I am unable to participate this year, but my donation of money or door prizes is 

enclosed. 
 
 

 Signed         Date 
 

 
Please complete this form and mail, deliver, or fax no later than 3 p.m., September 17, 2005, to 

 

PRIDE-Omaha, Inc. ♥ 3534 South 108 Street ♥ Omaha, NE  68144 ♥ 402-397-3309 ♥ Fax 402-397-9924 
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AMA AND OTHERS URGE 
ALCOHOL AD CHANGES 
 

The Center on Alcohol Marketing and Youth 
(CAMY) issued a white paper on July 5, 2005, 
challenging the alcohol industry to place television 
ads on shows with 15% or less viewers aged 12 to 20. 
 

The report stated that the alcohol industry can do a 
better job of shielding America’s underage youth 
from alcohol ads and still direct its ads to young, 
legal-age drinkers, without losing revenue. 
 

The current industry guideline is 30% of all 
underage viewers. According to CAMY, by including 
children ages two to eleven, this standard 
concentrates youth ad exposure on the 12-to-20-
year-old population, those ages most likely to drink. 

 

The CAMY white paper follows 
the April 27th announcement 
that the American Medical 
Association (AMA) has asked 
the National Collegiate Athletic 
Association (NCAA) to ban 
beer and other alcohol ads 
from TV and radio broadcasts 
of college sporting events, 
including bowl games and the 
March Madness basketball 
tournament. 

 

AMA president–elect J. Edward Hill, M.D. stated 
that beer ads during sporting events “undermine 
efforts to combat binge drinking.”  He said that the 
NCAA leaders “must end their relationships with the 
alcohol industry if they really expect a change in the 
excessive drinking behavior of college students that 
results in 1,700 student deaths, 600,000 assaults, 
and 70,000 sexual assaults and date rapes each 
year.” 
 

The AMA says that the majority of Americans 
support its position. It stated that 62% of polled 
adults said that the NCAA should ban beer ads.  ² 
 

~ http://releases.usnewswire.com/GetRelease.asp?id=49934%20 
~ MedPage Today, 4/27/05, 

AMA Asks NCAA to Ban Booze From the Airwaves 

M.I.P. HOTLINE CAN HELP STOP 
DRINKING PARTIES 
 

The PRIDE-Omaha, Inc. M.I.P. Hotline is an 
excellent tool to help stop teen drug use. 
 

The public can anonymously call 393-4444 or toll 
free 1-866-393-4445 to report anyone who is 
providing alcohol, tobacco, or other drugs to 
children. A caller can provide information on 

up co ming  par t i es 
where alcohol and 
other drugs will be 
available to youth. 
M.I.P. Hotline callers 
also report license 
holders who sell alcohol 
or tobacco to minors. 
 

All information will be held in strict confidence. The 
information will be relayed to the proper law 
enforcement agency for investigation. 
 

The M.I.P. Hotline has been an effective tool used to 
break up planned underage alcohol parties as well as 
for  arrests of people who have sponsored underage 
drinking parties. High school students have passed 
along excellent tips. 
 

PRIDE-Omaha, Inc. has fielded many inquiries from 
cities across the county interested in replicating this 
effective program.  ² 

 

NFL DRAFT IS LESSON IN COSTS 
OF DRUG USE 
 

Four National Football League prospects tested 
positive for marijuana use at the NFL scouting 
combine camp. All four found that their drug use 
had cost them dearly. 
 

Three of the players, 
W i s c o n s i n ’ s  J o n a t h a n 
Clinkscale, Clemson’s Eric 
Coleman and Bowie State’s 
Atcheson Conway, were not 
taken in the draft. All three 
lost out on the minimum 
$230,000 NFL salary. 
 

Wisconsin’s Anttaj Hawthorne was taken, but 
dropped from his projected fourth-round selection 
to the sixth round, likely costing him more than 
$300,000.  ² 
 

~ USA Today, 4/28/05 
Commentary by Yolanda Young 

 

“Nothing measures the quality of a society  
better than how it raises its children.” 

 

~ Peter Breggin, FACE 
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PLEASE WRITE AND LET US KNOW! 
 
 
 
 
 

 
 
 
 
Your input on the services provided by PRIDE-
Omaha, Inc. is very important to us. Please circle 
one response per question. 
 
1.  Do you read the PRIDE-Omaha, Inc. Newsletter? 
 

Always     Often     Sometimes     Rarely     Never 
 
2.  How much of this Newsletter do you read?       

  100%    99-75%     74-50%    49-25%    24-1%    0   
 
3.  Do you share this Newsletter’s information?   
      

Always     Often     Sometimes     Rarely     Never 
 
4.  Do you use this Newsletter’s information? 
     

Always     Often     Sometimes     Rarely     Never 
 
5.  Which articles are most or least helpful to you?       

            (Please list) 
 
 
 
6.  Which category most accurately describes you? 
 

        Parent Student               Teacher/Administrator 
        Business Policy Maker                  Human Services 
        Media Law Enforcement                             Other 
 
7. Overall, how do you rate this newsletter? 
 

Excellent     Very Good     Average     Fair     Poor 
 
8. If you want your name removed from our     

mailing list, please print your name, address, 
and “unsubscribe” in the comments section 
below. 

 
Name:  
 
Address:   
 
Comments:  
 
 
 
 
Please complete this survey and mail to PRIDE-
Omaha, Inc., 3534 South 108 Street, Omaha, NE 
68144. Additional comments on how this newsletter 
- or any of our services - might be improved can be 
written on a separate sheet and attached. Thank 
you for your assistance.  ² 

POT SUCKERS STOPPED:  
WE CAN MAKE A DIFFERENCE 
 

Public outcry has stopped one company from selling  
“Pot Suckers.” These lollipops were touted as tasting 
like marijuana. They were marketed as tasting “like 
the real thing.”  Other slogans included, “Every lick 
is like taking a hit.” 
 

Parents, concerned citizens, 
and numerous organizations 
flooded media outlets with 
outrage when the candy 
started appearing in 
specialty stores across the 
country this spring. 
 

In June, the Chicago City 
Council voted to ban the 
sale of marijuana-flavored 
lollipops. On July 1, 2005, 
ICUP, Inc. announced that 
it has stopped selling hemp-
flavored candies marketed 
as “Pot Suckers.”  ² 

 

~ www.ag.state.il.us/pressroom/2005_07/20050706b.html 

PRO-DRUG GROUPS BUYING 
MORE INFLUENCE 
 

Pro-marijuana groups are increasing their pressure 
on policy makers to relax our drug laws. Many of 
these pro-drug groups are funded by billionaire 
George Soros and other wealthy supporters. 
 

The Marijuana Policy Project (MPP) is offering 
grants of up to $60,000 to individuals or groups 
who will organize grassroots efforts in various states 
to pressure legislators to: 

� vote for medical marijuana, 

� support the national Hinchey-Rohrabacher 
amendment to allow medical marijuana, or 

� regulate marijuana similar to alcohol. 
 

Pro-drug groups are also increasing their 
contributions to influence elections. In Albany, New 
York last year, the Drug Policy Alliance reportedly 
spent $81,000 to defeat District Attorney Paul 
Clyne. Mr. Clyne had been a tough-on-drugs 
administrator. His defeat has caused concern among 
district attorneys and others on the front lines of our 
war on drugs.  ² 

~ The Village Voice, 9/21/04 
~ www.mpp.org/grants/index.html 

~ www.drugpolicy.org/news/pressroom/pressrelease/pr110304.cfm 
~ www.reconsider.org/tidbits/2004-09-21___%20Hope%20for%

20the%20Democrats_.htm 
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Programs and services provided by PRIDE-Omaha, Inc. are supported in whole or in part with funds provided by the Region 6 Governing Board 
and the Department of Health and Human Services from State and Federal Block Grant allocations. Funding, in full or in part, is provided by 

 the Nebraska Health and Human Services System/Tobacco Free Nebraska Program as a result of the tobacco master settlement. 

SUPPORT PRIDE-OMAHA, INC. 
YOUR TAX DEDUCTIBLE CONTRIBUTION IS A STAKE IN THE FUTURE OF OUR CHILDREN. 

Please fill out this form and mail with your contribution to:  PRIDE-Omaha, Inc., 3534 South 108 Street, Omaha, NE 68144 
 

NAME   
 
ADDRESS   
 
CITY/STATE/ZIP            PHONE 
 
DATE              AMOUNT 
 

Membership categories:  $500 Sustaining    $200 Patron    $75 Service Organization    $50 School/Parent Club    $25 Family    $15 Individual 

The PRIDE-Omaha, Inc. Newsletter is a publication of PRIDE-Omaha, Inc., 3534 South 108 Street, Omaha, NE  68144. Please visit 
www.pride.org. 
 
 President: Tim Grollmes 
 
 Editor:  Susie Dugan 
 
 Layout Editor:   Marjie Grove 
 
The mission of PRIDE-Omaha, Inc. is to prevent the use of alcohol, tobacco, and other drugs by young people. 
Our goal is to activate parents and other adults and youth by raising awareness and educating the community 
regarding the effects and dangers to youth caused by the use of alcohol, tobacco, and other drugs. Permission is 
hereby granted to reprint articles from this newsletter, providing proper credit is given. 
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